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in Digital Economy
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The problem of managing digital information technologies in the context of intensified
transformation of the economy into a digital one is considered in the article. The tasks of “digitization”
of the economy, business environment, socio-cultural relations in modern society are extremely urgent
and complex. By and large, Ukraine is just starting to move in that direction. Given the importance and
complexity of the tasks, both tactical and strategic, unfolding before economic agents in the study the
definitions of “digital economy” and “digital information technology” are offered. The definition of
“management of digital information technologies” and the main components of this process are offered.
The state of integration of digital technologies in the business processes of enterprises in the European
Union countries with the most advanced digital economy is analysed within the study. It was found that
digital technologies are sufficiently used in every country, while most people have basic or higher than
basic digital skills when conducting research. It has been determined that the main driver for business
digitization and integration of digital information technologies into business processes is management
staff with relevant competencies, experience, knowledge, skills. Staff (staff, contractors, stakeholders)
must have competitive digital skills and skills to manage digital information technology, integrate them
into business processes, practical, scientific and engineering consultancy, in particular to develop
companies' digital strategies, recruitment and information and communication technology staffing he has
tasks to digitize his business. A sufficiently high level of digitalization and integration of digital
information technology into the business processes of enterprises is more likely provided by the priority
role of managers in these processes, which have sufficiently high digital skills than information and
communication technology employees (without denying their role in management decisions).

Keywords: digital economy, management of digital information technologies, digital skills, digital
information technology, management, staff, competence, skills, business environment.
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Introduction. The economic activity is closely associated with significant amounts of
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diverse information. Consequently, the issue of effective work with it, including time
minimization, has been and continues to be relevant. The current stage of its solution connects
with the use of DIT. They provide an opportunity to quickly obtain the necessary information
for making timely decisions, effective managing of business processes, and creating a
competitive product. DIT influence on the transformation and formation of a business model
in general. However, the degree of DIT utility for business and society depends on their
quality management.

Problem statement. A lot of the world attention is paid to research the problems related to
the creation and use of DIT in the economy and society as a whole. Their importance in
education, the formation of a human person, and health care is considered.

DIT is considered as a tool, which allows creating new business models, which help
transform the whole industries [1, p. 47]. Researchers admit that digital technologies change
the way people interact in society, as well as economic relations based on new ways of
cooperation and coordination to solve tasks collaboratively. As a result of the digitalization of
society, a need to build “qualitatively new management models based on modern digital
technologies” may emerged [2]. Electronic platforms are considered to be an important
element of the digital economy, based on DIT. They are presented as “a set of registers of
subjects and objects of various communications (consumers, manufacturers, services, etc.),
algorithms of their interaction and storage, online transactions carried out between them [3].
The author notices that digital technologies influence on human resource management. They
can form a competitive advantage of an enterprise and eliminate routine processes in human
resource management [4]. Considering the problems of the digital economy development in
Ukraine, researchers associate it with the need to use new “electronic development
technologies” in business, management, and public life. Special attention is paid to the
“development of the educational component of the digital economy” [5]. It is noted that digital
technologies influence on innovation development, for example, they contribute to the
electronic commerce development [6].

Creative and successful business projects involve the use of digital technology. They affect
the labor market and the type of people’s skills, and contribute to productivity growth.
Researchers also note their effectiveness in business, financial and communication services,
logistics, and electronic commerce [7].

The problem of the digital economy development, the development and use of digital
information technologies, their impact on transformation of the economy and society was
highlighted in research work to such researchers: A. Vishnevsky [3], Yu. Vdovichenko [26],
O. Gudz [11], Ya. Gapanovich [5], O. Goloborodko [12], V. Dannikov [7], S. Ivanov [3],
V. Zhukovska [4], O. Kupriyanovsky [6], S. Kolyadenko [23], N. Korovaychenko [24],
N. Kraus [12], K. Kraus [12], V. Orlov [5], K. S. Pugachevska & K. Yo. Pugachevska [2],
K. Sichkarenko [7], S. Shcheglyuk [10], R. Atkinson [1], D. Chen [15], A. Mckay [1],
T. Mesenbourg [8], D. Tapscott [25], Z. Zhou [15], S. Xie [15]. However, the management of
business process digitalization, which is carried out on the basis of DIT, requires additional
research.

The purpose is to determine the essence of DIT management and the role of management
staff in business digitalization based on their use in the digital economy.

Results of the research. Information technology (IT) is one of the most ancient and
important technologies of humanity. The evolution of human society has led to the evolution
of information technology, improving one way or another of its stages: receiving information,
its preserving, processing, transmitting and using. The emergence of computers and
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development of computer technology provided revolutionary changes to each of them and
contributed to the digital economy development.

Information technologies are developed and implemented for a specific subject area. When
it comes to the digital economy, such IT serve to improve economic processes and
relationships, especially for business. What they should be? For what they should be
specifically used? How do they contribute to the economy? The answer is possible through
understanding the essence of digital economy, which is often interpreted differently.

It is expedient to refer to three components offered by T. Mezenburg to describe the digital
economy: supporting infrastructure (computer equipment, computer programs, networks and
telecommunications), electronic business (business through computer networks), and
electronic commerce (transfer (exchange) of goods or services) [8]. However, e-business and
e-commerce cannot be carried out only due to the presence of such infrastructure components.
DIT is needed, due to which they can be involved. Such a set of components should be driven
by effective management.

The digital economy is defined as “that part of economic output derived solely or primarily
from digital technologies with a business model based on digital goods or services” [9].

Digital economy is offered to consider “a type of economy, which is characterized by the
predominant role of data and methods of their management as a determining resource in
production, distribution, exchange and consumption” [2]. However, the data (information)
have always been and continues to be the main resource for any economy where they are
managed using information technologies.

Digital economy is considered as a part (individual sectors) of the economy, which relies
entirely on digital technology [7]. Rather, it is not the essence of the economy as a whole, but
a characteristic of its current state in most countries.

It has been argued that “digital transformation of business means dematerialization of the
economy”’, while “technological platforms are the main business unit and business model of
the digital economy” [10]. Does this mean that there will be no material objects and means of
labor, while the enterprises will not produce products of material form (cloth, shoes,
computers)? Is a single-type business model typical of a competitive economy?

In fact, “the digital era changes the way of business doing, as well as the requirements for
the information technology used” [11].

But the digital economy is not a new attitude to consumers, because customer focus was
and still is the rule of business and its mission, which is transformed into the task of an
activity.

A client does not “become the main during the economic activity” [12] in digital economy,
but he or she has always been and continues to be the one for any business.

Digital economy is an economy characterized by a new vision of business processes, new
approaches to the human relationship in economic processes and to creation of business
models due to digital information technologies, which use computer networks among all.

An economy becomes digital as a result of active creation and widespread introduction of
digital information technologies used to shape and meet consumer demand.

Concerning the digital economy, it is expedient to use the more accurate term “digital
information technology”, not just “digital technology”.

Digital information technology is a set of processes for obtaining information (information
resources), its storage, transmission, processing and use through software and hardware
(computer equipment, network equipment, software) and telecommunications. It is used to
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form the information base of information systems of economic entities, transform into
information products, and provide information and other services [13].

But, perhaps, the opinion of Academician V. M. Glushkov should be taken into account, as
he noted that the active use of computer technology in the implementation of information
technology does not exclude its traditional forms and methods. It is inappropriate to reduce the
information work completely to the information process computerization, as well as to ignore
previous experience and preferences of a human mind at certain stages of the information
technology implementation. Automation of information technology leads to paper media
displacement, but these processes should have reasonable limits [14].

DIT in the digital economy is not just automation of existing business processes, assistance
in creating additional lines of business through the Internet. They provide and/or condition the
change in a business model of an enterprise, the vision and philosophy of its activities towards
digital transformation. This may include the elimination of some processes or their qualitative
change, or the emergence of hew processes.

Digital information technologies are increasingly associated with collecting and processing
the data about people to study and shape their demand based on their needs. This is not
entirely true.

Digital information technologies may vyield the best results, particular in the following
components and business processes: a deep understanding of customer needs and
improvement of customer service; optimization and acceleration of marketing and sales
decisions; analysis and improvement of consumer interaction with a brand; faster and more
informed decision-making process; provision of quick ways to accomplish tasks; introduction
of a faster and more flexible corporate culture; integration of various business functions to
ensure internal collaboration; tracking and reporting of real-time key performance indicators.

The system of searching for goods (services), customer service and mutual settlements,
which is based on digital information technologies, saves time for purchases, simplifies
calculations, speeds up the sales process, and reduces costs.

The use of digital information technologies has allowed improving the information system
of business structures and has become a powerful engine of progress in the information
exchange in business-business, business-man, government-man, government-business, etc. In
addition, these technologies allowed to save a significant amount of information and ensured
its protection and speed of processing.

DIT does not necessarily require the Internet use. They are also used to improve
maintenance and repair management capabilities. “Digital technology has gradually been
integrated into the lifecycle of product manufacturing, traditional manufacturing will be
transformed and the level of modern manufacturing will be upgraded through information and
digital technology, and digitalization will be the indispensable driving factor for the whole
product lifecycle in manufacturing.” [15].

Digital information technologies are our reality and our future, but neither they nor big
data analytics, nor separately the IT sector specialists cannot be solely an absolute guarantee
of intensive economic development, in particular the digital economy development. The
example of the LEGO company proves the dependence of business success on the
management decision correctness, not on the results obtained by IT specialists due to
DIT [16].

It is often possible to consider, hear and read that the digital economy development is
determined by the degree of DIT development, the number of highly qualified IT specialists,
and the degree of accessibility to the Internet. Clearly, they form its basis, which made the
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economy digital. However, as an economy (from Greek oikog — “household” and vépopon —
“manage”™) is economic management, then management and managers with well-developed
digital skills are the drivers of the digital economy.

“In order to make information technologies beneficial, a certain maturity of management,
company, society as a whole is important. Any digital tools are beneficial when they are used
effectively and for their intended purpose. Understanding of the opportunities offered by
innovation and the ability to get benefit from them are the main components of success of
digital transformation at all levels” [17].

The IT sector uses all available tools to study the problems of business and individuals to
maximally meet their needs.

Managers as a consumer have a priority, because they do not only set tasks to digitize the
needs of business processes. They manage DIT, hire the appropriate employees to develop
(adjust, select) digital information technologies, manage all the processes of their introduction
and further implementation. They should do it right, forming a digital strategy, even possibly a
digital business model in accordance with the digital strategy.

Management of DIT is a process aimed at their identification, development, improvement,
use and protection to ensure effective business operations in the digital economy. This process
consists of:

- audit of business processes (business models);
- development of a digital strategy;

- organization of DIT creation;

- implementation and improvement;

- management of efficient use;

- control over the creation, implementation and use;
- protection management.

The components of the DIT management are:

- management and IT staff;

- technology of business processes;

- DIT processes and operations.

The decision on the selection of data, the selection and use of tools, methods and methods
of working with information flows and arrays is based on a clear understanding of the essence
of economic processes and relations, an objective justification of the need for a specific digital
information technology. It is important for the IT sphere to take this into account in order to be
closer to the end users: business entities or individuals.

In a digital economy, business entities need to develop a digital strategy, a closer link with
the IT sector (division). This sector uses digital information technologies for in-depth research
of pain points of consumers and business entities, offers solutions to their problems to improve
business, to meet consumer demand.

Representatives of the ICT sphere, working for the population, have already made
significant progress in this direction (Google, Facebook). They largely own the tools and
methods to form a “digital” business model and strategy.

Managers of business entities should clearly understand what is “digital” and define a
digital strategy, which will then be implemented through the introduction of digital
information technology, close cooperation of business and ICT sphere. In particular, two areas
of such cooperation can be identified:

- business entities are direct customers, that is, they know exactly what and what digital
information technologies should be used (set tasks);
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- business entities are well aware of their business processes and business problems, they have
a business strategy, and they reflect on tactics. This is the part of the business, the needs of
which should be especially studied by representatives of the ICT sector in order to offer them
information technologies for digital transformation.

Countries pay significant attention to the digitalization of an economy, in particular, to the
integration of digital technologies in business processes. Its rating is included in the Digital
Economy and Society Index (DESI) and carried out in two ways: “business digitisation”,
“eCommerce”, combining a number of indicators [18]. “Business digitization™ is evaluated by
the following indicators: electronic information sharing, social media, big data analysis and
cloud solutions. They are calculated as the percentage of enterprises using these possibilities.
e-Commerce includes indicators: the percentage of small and medium-sized enterprises
(SMEs) selling online, e-commerce turnover as a percentage of total turnover of SMEs, and
the percentage of SMEs selling online cross-border [19].

A general assessment of the level of integration of digital technology in EU countries has
shown that this process should be continued and intensified. Only 34 % of enterprises
(excluding financial sector) use an ERP (enterprise resource planning) software to share
information between functional areas (Table 1). Two or more social media (social networks,
enterprise's blog, multimedia content sharing websites, wiki-based knowledge sharing tools)
are used by 21 % of EU enterprises. 12 % of enterprises analyse big data in their activities.
Cloud computing services (hosting of the enterprise's database, accounting software
applications, CRM software, computing power) are used by 18 % of EU enterprises. The
percentage of small and medium-sized enterprises (SMEs) selling online is 17 %. E-
Commerce turnover is small and makes up 10% of the total turnover. 8 % of SMEs make
online cross-border sales [19].

Table 1

Integration of digital technology indicators (excluding financial sector), EU, 2019 [19]

Indicator 2019
Electronic information sharing, % of enterprises 34
Social media, % of enterprises 21
Big data, % of enterprises 12
Cloud, of enterprises 18
SMEs selling online, % SMEs 17
e-Commerce turnover, % SME turnover 10
Selling online cross-border, % SMEs 8

According to Digital Economy and Society Index Report 2019 (Integration of Digital
Technology), Ireland is a leader on integration of digital technology. It is followed by the
Netherlands, Belgium Denmark and Finland [19].

If considering each direction of integration of digital technology, the leaders have
somewhat changed. E-Commerce solutions are introduced more actively in Ireland, Sweden,
Denmark, Czech Republic, and Belgium. The Netherlands is the leader in “business
digitisation”. The top five countries that actively use digital information technology include
Finland, Belgium, Denmark and lIreland. Consider the indicators of integration of digital
technology (the part of Digital Agenda key indicators) for Ireland, Netherlands, Belgium,
Denmark, Finland in more detail (Table 2). In fact, DIT is actively used in each country. Even
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among small and medium-sized enterprises (SMEs), 28 % to 48 % of enterprises have high
levels of digital intensity. Most of them (from 66 to 86 %) use a website with interaction

functions for customers and visitors.

Many SMEs use CRM systems to work with consumers (for example, 27 % of such
enterprises is in the Netherlands) and electronic supply chain management. Most of them use
ERP-systems for digitalization of internal business processes. Belgium has 53 % of such
enterprises, the Netherlands — 47, Denmark — 39, Finland — 37, Ireland — 27.

Table 2
Digital Agenda key indicators of EU countries, 2018 [20]
Indicator Ireland |Netherlands|Belgium Denmark|Finland
1 2 3 4 5 6
Enterprises with High levels of Digital Intensity — 28 36 26 48 48
SMEs (in % of enterprises)
Enterprises having a website with some 66 82 67 68 86
sophisticated functionalities — SMEs
(in % of enterprises)
Use of analytical CRM software — SMEs 26 27 26 22 22
(in % of enterprises) *
Integration of internal processes with an ERP — 27 47 53 39 37
SMEs (in % of enterprises) *
Electronic Supply Chain Management — SMEs 11 18 25 22 21
(in % of enterprises) *
Enterprises using social media 68 68 58 68 63
(in % of all enterprises) *
Cloud computing services (medium-high 33 42 31 41 50
sophistication) (in % of all enterprises)
Enterprises selling online — Large enterprises 47 30 59 56 51
(in % of enterprises)
Enterprises selling online — SMEs 30 17 28 31 20
(in % of enterprises)
Enterprises providing portable devices to > 20% 35 43 33 59 59
of their employed persons
(in % of all enterprises) *
Persons employed provided with a portable 51 36 28 47 44
device by their enterprise — All enterprises
(in % of total employment) *
Persons employed using computers at work — 54 69 59 75 72
All enterprises (in % of total employment)
Enterprises where ICT functions are mainly 31 35 33 27 38
performed by external suppliers —
Large enterprises (in % of enterprises)
Enterprises where ICT functions are mainly 56 60 61 58 49
performed by external suppliers — SMEs
(in % of enterprises)
Enterprises employing ICT specialists — 81 79 86 85 85
Large enterprises (in % of enterprises)
Mechanism of Economic Regulation, 2019, No 3 89
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Table 2 (continued)

1 2 3 4 5 6
Enterprises employing ICT specialists — SMEs 31 26 26 26 24
(in % of enterprises)
Enterprises reporting hard-to-fill vacancies for 49 69 60 61 60

ICT specialist — All enterprises

(in % of enterprises which recruited/tried
to recruit ICT specialist)

Enterprise provided training to their personnel 30 26 36 28 36
to develop/upgrade their ICT skills
(in % of all enterprises)
Individuals with basic or above basic digital 55 87 69 76 83
skills — Employed and unemployed
(in % of individuals *

Regular internet users (in % of all individuals) * 79 94 86 95 92
Internet used in the last 3 months (in % of all 81 95 88 97 94
individuals) *

Basic or above basic Digital Skills — 95 99 98 98 96

Communication domain

(in % of all internet users (last 3 months)) *

Basic or above basic Digital Skills — 94 97 94 96 97

Information domain (in % of all internet users

(last 3 months)) *

Basic or above basic Digital Skills — 87 97 90 98 98

Problem solving domain (in % of all internet

users (last 3 months)) *

Basic or above basic Digital Skills — 61 84 72 74 81

Software for content manipulation

(in % of all internet users (last 3 months)) *
* Data 2017.

Enterprises in each country actively use social networks. The number of such enterprises in
Ireland, the Netherlands and Denmark accounts for 68 % of all enterprises, in Finland — 63,
Belgium — 58. Cloud services are exploited from 31 % (Belgium) to 50 % (Finland) of all
enterprises.

Everything mentioned above contributes to the success of online sales. The number of
large enterprises that use such sales exceeds 50 %. In Finland, Denmark, Belgium. In
Denmark, 31 % of SMEs make online sales. This is the highest figure among the countries in
question.

The intensity of DIT integration into the activities of enterprises is based on sufficient
provision of necessary equipment for employees. For example, 75% of employees in the
enterprises of Denmark work using computers. The lowest figure for Ireland is 54 %. In
addition, about 30-60 % of enterprises provide employees with portable devices for work.
There are 51 % of such employees at Ireland enterprises, 47 — in Denmark, 44 — in Finland, 36
— in Netherlands, and 28 — in Belgium.

Evidence suggests that a significant part of large enterprises in these countries (from 79 %
for the Netherlands to 86 % for Belgium) employs ICT specialists. Such specialists are 24 %
in Finland, 31 % — in Ireland, 26 % — in the Netherlands and Belgium. However, significant

90 MexaHi3m peryntoBaHHs ekoHomiku, 2019, Ne 3



Valentina V. lvanova.
Management of Digital Information Technologies in Digital Economy

proportion of enterprises (49-69 %) does not have enough of them and have difficulties in
their hiring. Approximately at one-third of large enterprises (from 27 % in Denmark to 35 %
for the Netherlands) the functions of ICT specialists are performed by external suppliers. For
SMEs, this figure ranges from 49 % (in Finland) to 61 % (in Belgium).

Based on the above mentioned, it can be assumed that a sufficiently high level of
digitalization and integration of DIT into the business processes of enterprises is more likely
provided by the priority role of managers in these processes, which have sufficiently high
digital skills than ICT employees (without denying their role in management decisions).

Such a conclusion can be supported by the results of an assessment of the digital skills of
the population in the considered countries. For example, “Basic or above the Digital Skills —
Problem solving domain” have 98 % of all internet users (last 3 months) in Denmark and
Finland. Moreover, the number of such users is, respectively, 97 and 94 % of all individuals of
these countries. In the Netherlands, 97 % of individuals have such skills in using the Internet
for the last 3 months (their share among all individuals is 95 %); in Ireland — 87 %, in Belgium
-90.

Problem solving digital skills “refers to the ability to identify digital needs and resources,
make informed decisions as to which are the most appropriate digital tools according to the
purpose or need, solve conceptual problems through digital means, creatively use
technologies, solve technical problems, update one's own and others' competences.” [21].
Such digital skills of managers significantly help make management decisions to improve the
performance of enterprises on the basis of DIT.

In the Netherlands and Finland, 97 % of all internet users (last 3 months) have basic or
above basic digital skills in information domain. Moreover, their number is 95 and 94 % in
these countries respectively. 94 % of individuals have such skills in Ireland and Belgium, and
96 % — in Denmark. The number of individuals who have used the Internet in the last 3
months is 81, 88, and 97% of all individuals of these countries respectively.

Digital skills in information domain “refers to the ability to identify, locate, retrieve, store,
organise and analyse digital information, judging its relevance and purpose” [21].

Considered countries have high rates of basic or above basic digital skills in
communication domain. “These skills refer to the ability to communicate in digital
environments, share resources through online tools, link with others and collaborate through
digital tools, interact with and participate in communities and networks, cross-cultural
awareness” [21]. Such skills in the Netherlands are characterized for 99 % of the internet users
(last 3 months), in Belgium and Denmark — 98, in Finland — 96, in Ireland — 95. At the same
time, as noted above, the share of such users in the total number of individuals is very high.

A significant number of the population of these countries has basic or above basic digital
skills in software for content manipulation. “Software skills for content manipulation refer to
the ability to create and edit new content (from word processing to images and video);
integrate and re-elaborate previous knowledge and content; produce creative expressions,
media outputs and programming; deal with and apply intellectual property rights and
licences” [21]. In the Netherlands, 84 % of individuals have such skills, in Finland — 81,
Denmark — 74, Belgium — 82, Ireland — 61.

The value of “Individuals with a basic or above basic digital skill — Employed and
unemployed” (in % of individuals) shows that 87 % of the employed and unoccupied
population possesses all four skills mentioned above in the Netherlands, in Finland — 83,
Denmark — 76, Belgium — 69, Ireland — 55.
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Thus, those who know and manage DIT in detail should be the main driver for business
digitalization and integration of DIT into business processes. Knowledge in ICT area only is
not enough. Digital management skills will make it possible to develop digital strategy and
tactics. ICT specialists should be involved in this work. Knowing the intricacies of DIT
creation and use, they will help make the best decision about the choice of a strategy and
tactics.

“After all, on the one hand, there are already many software products (world and domestic)
on current information services market that are largely capable to fill the gaps in the
information technologies of companies. But the introduction of software will not deliver
positive results without prior preparation and customization of the organizational system, its
coordination with the configuration of business processes and the formal structure of a
company. Consequently, there is a problem of integrating software products into a
company” [22].

Conclusions and prospects of further research. The transformation of the economy into a
digital one takes place on the basis of digital information technologies. Success of the
digitalization of business processes and business models for each individual business depends
on the effectiveness of managing such technologies. The main role in this process is played by
managers with advanced digital skills, based on the knowledge and experience of ICT staff. In
EU countries, which are the leaders in integrating digital technologies into business processes,
most individuals have these skills. This is a good resource for developing managerial staff for
a business in a digital economy.

The processes of managing the formation of digital skills in the staff of enterprises and
individuals for the development of business and the social sphere require further research.
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Yupasienne nu¢poBbiMu HHPOPMANMOHHBIMY TEXHOJIOTUAMH B HU(POBOii IKOHOMHKeE
Baneatuaa BacuibEBHA BAHOBA®

" 0oKkmop sKoHOMUYECKUX HAYK, Npogheccop, npogeccop Kagheopbl IKOHOMUKU, NPEONPUHUMATIETbCIEA
u menedxcmenma 1 0cyoapcmeenno2o gvicuie2o yuebH020 3a6e0eHs.
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men.: 00-380-985262642, e-mail: ivanval2177@gmail.com

B crarbe paccmoTpeHa mpobiieMa ynpaBlieHUs TU(PPOBEIME HHPOPMALMOHHBIMHA TEXHOJIOTHSMH B
YCIOBHAX aKTHBU3AIMU IIpoliecca TpaHchopManuy SKOHOMUKH B HUPPOBYIO. 3aJaul «IUPPOBU3ALIUI
9KOHOMMKH, OW3HEC-Cpesibl, COIHOKYJIBTYPHBIX OTHOIICHHMH B COBPEMEHHOM OOIIECTBE OYEHb
aKTyaJdbHBl M CIOXHBL. YKpawHa, MO OONBIIOMYy CYETy, TOJNBKO HA4YMHAET CBOE MABIDKCHHE B
0003HaUYEHHOM HampaBieHHH. VIcXoas W3 BaKHOCTH M CIIOXKHOCTH 3a7ad, KaK TAKTHUECKUX, TaK U
CTPAaTeTMYECKUX, CTOSIIUX IIepef OSKOHOMHYECKHMMH CyObEeKTaMH, W TpeOYIOIMX pemeHuHd, B
HCCIIEIOBAaHUN TPEIUIOKESHO OINpPEAeNeHNe CYTH KaTeropuil «IudpoBas 3KOHOMHKa» M «UIU(pOBas
nHoOpMaMOHHas TEXHOJOTHs». [IpeayiokeHO ompeAeneHne CyTH  YHpaBICHUS H(POBBIMU
HH(OPMAIIMOHHBIMU TEXHOJIOTHSMH, OCHOBHBIE COCTABISIOIIME 3TOTO Mpolecca W KOMIIOHEHTH. B
paMKax HCCIEAOBAHHS NPOAHAIM3HPOBAHO COCTOSHUE MHTETPAlMM NU(PPOBBIX TEXHOJIOTHH B OM3HEC-
MpoIlecChl MpeAnpuATHii crpan EBpocorosza ¢ Hambosee pa3BuTod mudpoBoil 3KOHOMHKOH. [Ipm
MIPOBEACHNUH HCCIIEOBAaHNH BBIIBICHO, YTO B KAXIOH U3 HCCIEAYEMbIX CTPaH J0CTATOYHO 3G (PEKTHBHO
HCTIONB3YIOTCS IU(POBBIE TEXHOIOTHH, a OOIBIINHCTBO HACEICHH UMeeT 0a30BbIe MM BbIIIE 0A30BBIX
midpossle  HaBeIKM. OmpeneneHo, 4YTO OCHOBHBIM JApaiiBepoM Il ImdpoBu3anuu OusHeca U
HHTETpayy TH(PPOBEIX HHPOPMALMOHHBIX TEXHOJIOTHII B ON3HEC-TIPOILIECCHI SIBISIETCS] YIPaBICHYECKHI
MepcoHas, OOJANAIOIUK ONpPeAeNEHHBIME KOMIIETEHTHOCTSIMH, ONBITOM, 3HAHHSMH, HaBBIKAMH.
IMepconan (COTPYIHUKH, HCIIOIHUTEH, CTEHKXOIICPHI) HOKHBI BIAJAETh KOHKYPEHTHBIMH HI()POBBIMU
HaBBIKAMH W YMEHMSIMH M YNpaBlIeHHs HU(POBBIMA HH(MOPMAIMOHHBIMU TEXHOJIOTHIMH, WHX
BHEJPCHUSI B OM3HEC-TIPOIECCHI, MPAKTHYECKWX, HAYYHBIX W WHXWHHPHHTOBHIX KOHCYJIbTalldH, B
YacTHOCTH, JUIs pa3paboTku IMHU(POBBIX CTpaTeruii KommaHui, mogdopa nepconana u3 MKT-chepsr u
(hopMyITUpPOBKH eMy 33/1a4 UPPOBHU3AIIH OH3HECA.

Kniouesvie cnosa: 1umdpoBas SKOHOMHKA, yIpaBleHHe IU(PPOBBIMA  HH(YOPMAIMOHHBIMA
TEXHOJIOTHSIMH, IU(POBBIE HABBIKK, IU(poBas MHOPMAIMOHHAS TEXHOJIOTHUS, yIpaBIeHUE, TepCoHal,
KOMIIETEHTHOCTh, HaBBIKH, ON3HEC-Cpea.
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men.: 00-380-985262642, e-mail: ivanval2177@gmail.com

V crarti po3risiHyTa npodiemMa ynpasiiHHs [HGPOBUMH iHGOPMALifHUMU TEXHOJIOTIsIMHA B yMOBaxX
akTHBi3auii mpouecy TpaHcdopmalii ekoHoMikH. 3aBaaHHS i3 «udpoBizauii» eKoHOMiKH, Oi3Hec-
CEepEeIOBUIIA, COLIOKYJBTYPHHX BIJHOCHH Y CYYacHOMY CYCIIBCTBI € BKpail aKTyalbHUMH M
CKJIaJJHUMH. YKpaiHa, 3a BEMKUM PaxyHKOM, TUIBKM IOYMHAE CBil pyX y BKa3aHOMY HaIpsMi.
Buxosuu i3 BXJIHBOCTI Ta CKJIAJHOCTI 3aBJaHb, K TAKTUYHHX, TAK 1 CTPATEriYHUX, 1[0 PO3TOPTAIOTHCS
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nepea E€KOHOMIYHMMH CYO’€KTaMH, Y JOCTIDKCHHI 3alpOIOHOBAHO BHM3HAYEHHA CYTI KaTeropii
«uudpoBa ekoHOMika»y Ta «uudppoBa iHPOpMAIiiiHA TEXHOJIOTIs». 3aMpONOHOBaHO BH3HAYEHHS CYTi
yIpaBmiHHA HUGPOBUMH 1HGOPMALIHHUMH TEXHOJOTISIMH, OCHOBHI CKJIaJ0OBi IBOTO TPOIECY Ta
KOMIOHEHTH. Y MeXax JOCIIDKEHHS IMpOoaHali30BaHO CTaH iHTerpamnii mudpoBUX TeXHONIOTIH y 6i3Hec-
IIpoLleCH MiIIPHEMCTB KpaiH €BPOCOIO3y 3 HAMOUIBII pPO3BHHYTOIO LHU(POBOIO eKoHOMiKolo. [lpm
MIPOBECHHI JOCHIIKEHb BHSBIICHO, IO B KOXHIM i3 JOCTIDKYBaHMX KpaiH JOCTaTHBO €()EeKTHBHO
BUKOPHCTOBYIOTBCS LU(POBI TEXHOJOTii, a OUIBIICTH HaceleHHs Mae 6a30Bi abo BuIme 0a30BHX
uudposi HaBuuku. Bu3HaueHo, M0 OCHOBHHMM paiiBepoM mjis ImbpoBizamii Oi3Hecy Ta iHTerpamii
nupoBHUX iHPOPMALITHUX TEXHOJIOTIH B Oi3HEC-TIPOLECH € YNPaBIIHCHKUI MEpCOHAN 13 BiANOBIAHUMH
KOMIIETCHTHOCTSMH, TOCBiIOM, 3HAHHAMH, HaBW4YKamu. llepcoHan (CmiBpOOITHUKH, BHKOHABII,
CTEHKXOJIICPH) MAIOTh BOJIOAITH KOHKYPEHTHUMH HU(PPOBIMU HABUYKAMH Ta BMIHHAMH JJIS YIIPABIiHHS
midpoBuMy  iHGOPMALIHHAMH TEXHOJIOTISIMH, iX YIPOBAJUKEHHS y Oi3HEC-poLecH, NPaKTHYHHX,
HAyKOBHX Ta I[H)KHHIPUHIOBUX KOHCYJbTallil, 30KpeMa Ui po3poOieHHS LU(POBUX cTpaTerii
KoMITaHii, minoopy nepconany 3 IKT-cdepu Ta moctaHoBKH HoMy 3a1a4 [uis 1udpoBisaliii 6i3Hecy.

Knrouogi cnosa: nmdpoBa eKOHOMiKa, YIPaBIiHHS HU(PPOBUMHU iHGOPMAIIHHIMYI TEXHOJOTiIMH,
midposi HaBuukH, IHpoBa iHGOpMAliiHA TEXHOJOTIS, YNpPaBIiHHS, IEPCOHAN, KOMIIETCHTHICTD,
HaBHYKH, Oi3HEC-CepeOBHUIIIE.
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